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Abstract 
The social media landscape evolves rapidly as both established (e.g. Facebook, Twitter) and 
newer platforms (e.g. Threads, TikTok) compete to retain users, generate engagement, and 
appeal to advertisers. Relatedly, creators and influencers – who often monetize their social 
media presence – must keep apace (Hund 2023), which can mean leveraging translation to 
maximize reach and engagement. Social media teams, which can include translators 
(Desjardins 2017, 2019) must also adapt their communicative and translation strategies in 
light of new platforms, social media trends, and new multilingual features (e.g. the integration 
of machine translation into short-form video content like Instagram’s Stories). For Translation 
Studies, the creator and influencer economies (and social media more broadly) are rich spaces 
in which to analyze different translation phenomena; however, this is not without a number of 
methodological constraints and challenges. This presentation overviews key theoretical 
concepts related to studying translation, multilingual communication, and translanguaging on 
social platforms (and, more specifically, understudied platforms that have made their entry or 
gained significant traction in the last five or so years, e.g. Clubhouse, Threads, TikTok) and 
within creator/influencer spaces. Methodological considerations – such as ethical and 
consensual use of user content and the challenges presented by the ephemeral nature of 
specific content (e.g. Instagram Stories) – will be addressed using examples from recent work 
on translation in the creator and influencer economies. Examples of accounts to follow to 
keep abreast social media trends will be shared to demonstrate the importance of consilience 
between those working in the Digital Humanities/Translation Studies and those working in 
the social media industry. 
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